20 WAYS TO
BUILD TRUST
ONLINE
How do you make sure people trust you and your website? Here’s
20 tips on creating a website that turns visitors into paying customers.
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90%
60%

OF BUSINESS, AND

OF CONSUMER
BUYING DECISIONS
ARE MADE
FOLLOWING
INTERNET RESEARCH
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FIRST
IMPRESSIONS
COUNT.
Your website is the single most
important aspect of your business
these days. It’s a crucial first
impression and may determine
whether people hire you for your
services or buy your products.

With this in mind, it’s vital that you
have a website that turns visitors
into paying customers. But how
can you do that?

bought from them. Like most
people you went through a logical
process of finding a brand you
could trust. You judged the site
Trust is the key. You have to make on various trusting factors such
people trust you, otherwise they’ll as design, navigation, ease of use
simply go elsewhere. What do we and tone of voice. If something
didn’t look or feel right, you simply
mean by this? Well, remember
moved on.
the last time you were searching
for something bespoke to buy
So if trust is so important, how do
online? You probably found and
you make sure people trust you
researched at least five or six
and your website? The following
different websites before finding
20 tips on how to build trust online
one you liked, and then you
should get you thinking...
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CONTENT
IS KING.

We say it every time to our clients,
but content really is incredibly
important! It’s not only a chance
to get across your key messages
and entice visitors to dig deeper
into your site, but also a way to
allow Google to send you more
qualified visits.
Distil down key information into
punchy statements and add a
clear hierarchy to the information.

If your content is poor, people will
question whether your products or
services will be of a high quality.
Creating great content is time
consuming even for a small site
so if in doubt, hire a professional
copywriter to draft your website’s
copy. It will be money and time
well spent.
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GET YOUR DESIGN RIGHT.
The layout and design of your
website is one of the first things
you should tackle when building
trust online.
If your website has a poor design
or appears ‘home spun’ people
will associate that negativity with
your products. Frankly, a cheap
website will make you look...
well... cheap. Every page should
be an advert for your business
so invest time in making sure all
the great aspects about you are
displayed in the right way. If you

are considering buying a template
and filling it in yourself, we would
urge caution.
While the sales patter on the
template sites may say ‘no
programming knowledge
required’, in our experience,
the time and effort required to
fill in the site eliminate any
savings made from getting in
the professionals.
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PROVIDE
EASY
NAVIGATION.
People can get irritated with
websites if they don’t have logical
navigation. It puts people off and
leaves them confused. Spend the
time up front on considering the
customer journey and what ‘sign
posts’ will help throughout the site.

Make it as easy as possible for
people to find exactly what
they’re looking for. Include links to
your ‘Contact Us’ page throughout
your entire website along with
links to other relevant sections
within the site.
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HAVE FAST PAGE
LOADING TIMES.
There is nothing more frustrating
than finding a website that is
slow or has sections that have the
‘dreaded wheel of doom’, telling
you something is loading up.
Make your website load times as
fast as possible. You only have one
chance to win over your visitors,
so give them no reason to get
frustrated and go elsewhere.
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One of the biggest mistakes
people make with their websites
is to include poor photography
or generic stock images that are
used by so many other brands
online. You know the one of the
hot girl with the headset on, or the
group of models who have never
been anywhere near an office, in
a false environment pointing at a
laptop. Hire a photographer and
get some bespoke, quality shots
of your company and/or your
products. It will instantly build
trust and credibility.

People want to know who’s
behind the brand, so make sure
you include an ‘About Us’ section
to tell people more about who you
are and what you do.

Use bespoke, quality
photography.

Include an
About Us page.

Use this section wisely to build
trust and really talk about your
credibility, skills and experience.
Include a little ‘history’ about
your business and tell people
your company values and
ethos. Whatever you do, be
transparent, open and honest.
People will love you for it.
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ADD A ‘TEAM’
OR ‘INDIVIDUAL’
PHOTO.
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Shout about awards
or accreditations.
This may seem obviously, but we
see time and time again clients
adding the hard earned awards as
footnotes in other pages. If you’ve
won any awards during your
career or your business has been
recognised for something, make
sure you include details on your
website. Don’t be afraid to show
off your achievements.
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Adding a face to your company’s
name is very powerful. By
including a photograph of yourself
or your team, you help to build a
connection or rapport between
you and your potential customers.
It can take any anticipation away
from first time meetings and
make the process a more friendly,
approachable experience.
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Add testimonials.
Nothing beats word-of-mouth
recommendations to add
credibility and build trust on
your website. Add customer
testimonials on your home page
and include a separate section
if possible. You should even add
endorsements alongside case
studies to add another stamp of
approval. Often customers are
delighted with what you do for
them so make sure to collect that
feedback. It can be invaluable
across all marketing collateral, not
just online.
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PUBLISH
A BLOG.

A blog is an excellent opportunity
to build trust with prospective
clients while exchanging opinions
and expertise. A blog adds a voice
to your business and will show
people more about who you are
and your industry knowledge.

Blogging does not mean talking
about what meals you ate at the
weekend (unless relevant) but your
opinions and conversation make
you a more human prospect.
A word of caution: writing good
content takes time and if you
are committing to writing a blog
you are committing to a regular
time investment – there is nothing
worse than seeing last years
Christmas offers in June.
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GET
SOCIAL.
The social networking world has
had a huge impact on the way we
communicate, shop, find love and
do business – it’s all online these
days. Because of the Internet,
people expect trusted brands
to move with the times and be
available online, especially on
platforms like Twitter or Facebook.
Create an account if you haven’t
already and start talking directly

to potential customers. Include
social media icon buttons on
your website to show people that
you’re active on social media. You
could even include a live Twitter
feed somewhere on your home
page to build further trust. Like
blogging, social networking is a
time evasive activity and it should
be treated with caution as the
activity may not return results.
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A simple rule you should always
consider: If you wouldn’t pay to
put what you are creating online
into your industry magazine,
don’t put it onto your website. The
medium may have changed but
the principles of marketing remain
the same. Every page should be
an advert so the content should
be treated accordingly.

People really do trust brands or
businesses that perform strongly
in the Search Engine Results
ages, so make sure you carry out
Search Engine Optimisation on
your own website.

Think advertising.

Get visibility.

List yourself in directories, get
yourself mentioned in influential
blogs, sponsor an event or
awards... Do whatever you can to
become visible. The very presence
of your website will build trust.
Plus the more positive exposure
you gain, the better.
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STAY
FRESH.

Websites that have outdated
content will put people off. Keep
your website fresh by adding new
case studies whenever you can
and ensure your blog or news
pages are kept updated. Show
potential customers that you’re a
brand or business that’s active on
the web. It will give the perception
that you’re an efficient, modern
and dependable business.
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To further build trust online make
sure you respond quickly to any
questions, enquiries or tweets.
Remember, if someone has
contacted you after browsing
through your website, it means
you’re doing everything right. It’s
now up to you to ‘seal the deal’.

Don’t ever underestimate the
power of an ‘As Seen In...’ on a
website. This is an opportunity
for you to show prospective
clients that your business has
been featured in newspapers,
magazines or online publications.
It builds trust and proves you’re a
brand that people have faith in.

When developing the content
on your website, consider whether
you have satisfied every potential
question that customers might
ask. Provide a helpful ‘FAQ’
page if you think it’s necessary.
Allow people to acquire all the
information they need at the
click of a button.

Communicate
quickly and effectively.

Show off
your reputation.

Satisfy every potential
question or need.
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SERVE YOUR
CUSTOMERS
WELL
Great customer service is at
the heart of every successful
business. These days its even
more important to deliver a five
star experience because social
media has made it very easy
to destroy your hard earned
reputation, even if at times the
criticism seems unjustified. If you
delight your customers, they’ll
have no need to criticise you, in
fact they’ll act as your salesman
by recommending you and
others will trust that more than
anything you can ever say.
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If you’re selling products through
your website, adding a sense
of security to build trust is
essential. There are various hosted
solutions available but nothing
is better than a well constructed
shopping cart that is integral to
your website. Adding words like
‘Your purchase is 100% safe and
secure’ should be reinforced
by card icons and making sure
shoppers get https:// when
purchasing from you. Nothing
will put people off giving you
there credit card details more
than seeing a poorly functioning,
amateur looking site.

Good digital marketing is all about
creating things that naturally
go viral. Get others to shout
about your business by creating
something that’s free and helpful.
A free e-book (like this one!), for
example, can do just that. A wellwritten e-book that includes all
sorts of tips and tricks. But make
sure it’s something that’s really
interesting, shareable and relevant.
Seeing that you are a helpful
source of useful information
will encourage repeat visits and
establish you as someone whose
opinion is valid.

Provide security.

Provide Knowledge.
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REASONS
TO CHOOSE
THE AGENCY

01

We’ll challenge you to
make the difficult decisions
needed to take your
business to the next level.

02

We’ll help you articulate
your vision, values and
purpose so everyone knows
what bus they’re on.

03

We’ll capture your
competitive advantage and
give you something to be
proud of again.

04

We’ll help you bravely take
your brand to market.

05

We‘ll build your sales by
building your brand.

06

We are commercial, results
driven and give 110%

07

We’ll collaborate and have
fun together!

08

We’re a full service
communications agency,
so we can help you
with all your external
communications on
and offline.

09

Brand, marketing and
business has been our
craft for decades.
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We have worked with
global brands you know
and love.
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WOULD YOU LIKE THE
AGENCY TO HELP YOU?
You’ve got the ball rolling in
your mind. You understand the
benefits of a strong brand to
achieve business improvement,
and The Agency can help you
get there.
The next step is to give us a call
or drop us an email to get a
conversation started.

It is as simple as that – a
conversation. No high pressure
sales calls, no demands, no
expectations. All you’ll get is one
of the partners contacting you for
a chat about what your business
needs to grow – after all, that’s
what we’re all here for.
We look forward to hearing
from you!

CALL US

0121 224 8300
OR EMAIL

INFO@THEAGENCYLIMITED.COM

Let’s start a
conversation.
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THE AGENCY.
WE BUILD
YOUR SALES
BY BUILDING
YOUR BRAND
IN THE MOST
CREATIVE AND
COST-EFFECTIVE
WAY POSSIBLE.
Our services include: brand strategy • marketing
• website design • graphic design • corporate identity
• advertising • e-marketing • print • packaging design
• exhibition design • direct mail • e-marketing • SEO
• social media • web content creation

The Agency
Brand Consultancy Ltd
Studio 20, Fazeley Studios
191 Fazeley Street
Birmingham
West Midlands
B5 5SE

t: 0121 224 8300
www.theagencylimited.com
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